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Who am I? 

• OHSU Strategic Communications, Assoc. Dir. for 
Media 

• Specialty: Animal research, animal rights – internal 
and external communications 

• Interface with researchers, security, legal and 
administration 

• Background: TV news producing, science writing 
• Spend time on 2 campuses 
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13 miles 
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Our history/Our challenges 

• One of 8 national primate centers 
• Located in Portland, Oregon 
• Prior to 2000:   

– Fairly low key, many Oregonians had never heard 
of us 

- Public tours, very limited media exposure 
- History as a stand-alone institution. Supported by 

a non-profit 
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Prior to August 2000 

  • Various small-scale protests 
 

•  Some extreme tactics: 
 

• 8/3/1998: 6 activists invade   
OHSU President’s office  

 
• 5/3/1996: Activists chain 
themselves to the ONPRC gate 
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August 2000:  
Everything Changes  
• Former PeTA operative and current IDA employee holds press 

conference, reveals “undercover” video, makes countless 
false claims 
 

• January 2001: A two month review clears ONPRC  
 

• 2001 – : Various smaller protests at ONPRC, OHSU; lobbying 
by IDA; other legal activism 
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What we have faced since 

• Two infiltrations (2000, 2007) 
• Two ALF attacks 
• Home harassment (over 50 incidents) 
• Threatening calls, letters, emails 
• Protests at OHSU events unrelated to animal 

studies 
• Large records requests  
• Speech disruptions  
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How we responded 

• New communications position - separate from tour position 
• Responsibilities: Act as a communications hub 
    - Media relations 
    - Community relations 
    - Internal communications 
   - Govt. relations 
    - Work with legal 
    - Work with law enforcement 
    - Track and prepare for future challenges 
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Public Outreach 

• Tours: Over 3-thousand visitors per year 
• Partnerships with schools 
• Mentoring programs for teachers and 

students 
• Projects with students 
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Our Stance 

• We need to be proactive 
• We need to be transparent 
• We always need to respond 
• We need to constantly build relationships 
• We need to communicate about attacks 
• We need to be strategic 
• We need to do as much of this as possible 

when we are not under fire 
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What We Have Done 
• Proactive promotion of our research, excellent animal care 
• Relationships with press 
• Transparency (with the press, with the public, with lawmakers, etc) 
• Web pages (example) 
• Monitoring the Web for future attacks, claims 
• Internal communications 
• Increased work with H.R. 
• More collaboration with campus police and local authorities 
• Proactive communication with reporters when we expect claims  
• Response to media campaigns 
• Toolkits for home harassment 
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Media 

Major stories:  
• Stem cell breakthrough 
• More than 700 stories 

worldwide 
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Media 

Other major stories:  
• Cloning  
• Gene insertion 
• Smallpox vaccine  
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Media 

• USDA inspections 
• AAALAC accreditations 
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Transparency: Primate Center Records 
Release 

• 113,000 pages, covering 7 years  
• Animal histories (much more detailed than human 

health records) 
• Court proceedings dealt with safety/security issues, 

cost of providing records – not activist right to 
records 

• Activist claims that records demonstrate abuse 
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Home harassment 
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Home Harassment Response 

• Call lists/call 
system 

• Pagers 
• Staff meetings  
• Email updates 
• Lots of in-person 

communications 
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Home Harassment Response 

Home protest kits 
• Cameras 
• Checklists 
• Home safety guides 
• No Trespassing 

signs 
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Home Harassment Response 

Legal warning 

“You do not have my or my family’s 
permission to be on my property at any time .” 

“My family and I find your presence on my 
property to be personally offensive, 
intimidating, harassing and threatening.” 
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How We Have Learned 

PETA infiltration in 2007 
• Meeting with Ed board on same day as claims 
• Many press members first heard about the 

claims from us 
• Open access to reporters 
• Press conference within half hour of PETA’s 

claims 
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We don't so much like animal rights activists. Mostly the rabid, obnoxious kind. 
Especially the rabid, obnoxious kind that makes accusations that seem more designed 
to raise contributions from a donor base than raise understanding in the general 
population. 
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Comparison 

2000 Infiltration 
1. Slow, limited response 

 
2. Press stories where we did 

not respond 
3. Small # of people involved 

in defense 
4. Few visuals came from us 
5. Result: Years of bad press, 

mistrust  

2007 Infiltration 
1. Immediate, overwhelming 

response 
 

2. We responded to all press 
 

3. Large # of people involved in 
defense 

4. Just as many visuals came 
from us 

5. Result: Infiltration quickly 
forgotten 
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Questions? 
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